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Abstract

The term “The Emerging(or Emergent) Era® means what the 'emerging/emergent’ are important subjects in
various aspects. In Canada, the United States, and Finland, the field of emerging/emergent media are dealing
with design studies as well. Generally, emerging/emergent media are being used as an industrial term, recently it
could be seen in academia. This seers to be the stage that the study of emerging/emergent media are
conceptualizing before becoming a theoretical inquiry object. Based on this phenomenon, this artide collected,
summarized, and examined various perspectives and concepts of emerging/emergent media.  Indeed,
emerging/emergent media explain a massive attribute or concept that appears unexpectedly in the evolution
process. And emerging/emergent media design indudes an aesthetic communication and expressive technology or
storytelling method that interacts based on cutting-edge digital technology. It can also be understood as a
comprehensive concept such as interactive media and digital media design.
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Emergent Media : Shifting Paradigms

Broadcast Media + Social Media = Personal Media
Encyclopedias + Online Research = Wikipedia
Music + MP3 = iTunes
Radio + iPods = Podcasting
Newspapers + Email = Blogs
Television + Digital Video Recording = YouTube
Serial TV + Websites = webisodes
Books + Mobile Devices = eBooks
Storytelling + Multiple Platforms = transmedia

Disney Land + Code = Video Games
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