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Abstract

Since the 2000s, urban brands have become increasingly important and subdivided into
local image-oriented brands. As a result, success stories of brand - building centering on
regional images are increasingly centered around the advantages of cities and regions.
Therefore, we analyzed various urban brand identity building models in various ways. And
each model tried to establish a foundation for constructing a new model by adding and
complementing the measurement elements for building the identity of the city. To build a
city brand, both the internal environment as well as the external environment must be
considered. For this purpose, six kinds of inner environment and four kinds of external
environment were suggested. In addition, successful urban and regional image-centered
urban branding cases were studied and classified into six types and successful cases were
classified into types. In order to construct the urban brand identity, we first proposed the
measurement factors for making the urban brand analysis framework by using the above -
mentioned ten environment elements of the city. However, this study suggests a follow -
up study for the development of real model because it has limit of not developing city
brand building model directly.
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