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Abstract

These days, interest in color products is increasing, and furthermore, interest in purchasing
behavior and its influence is increasing. Color is an important factor in the emotional
consumption process, and is only used in marketing. Different people have different
preferences, different general preferences, different preferences, and different preferences for
different products, so there may be differences when consumers choose colors for their
products. Therefore, in this study, we would like to find out how general preference colors
affect the purchase of color products. In this study, three types of lipstick, eye shadow, and
blusher that are purchased frequently in daily life were selected and analyzed through a survey
of female university students in Shanghai, the city of Asian fashion, the effect of general
preference color on purchasing color product, the effect of general preference color on
purchasing color product, the difference between preferred color and purchased color product
color, and the factors that affect purchasing color product. In this study, frequency analysis and
month-to-month analysis were mainly used, and PCCS color system was used to analyze general
preference color and product preference color. The results of this study are as follows.

First, we compared the colors of general preference with the colors of the most purchased
color products, which are mainly distributed in four tones, v, b, It, and p, so the degree of
concordance is high. It means that the tone of the product can affect the choice of the
consumer's product. It was confirmed that general preference color affects color selection of
color products.

Second, we analyzed the reasons why general preference colors purchase different colors, and
confirmed that the main factors influencing the purchase of color products were the color and
skin color of color products. All of these key factors are related to color.

Third, using Duncan's multi-range test in SPSS, we analyzed the factors that affect the
purchase of color products, and the degree of influence of 'l will usually buy color products
according to preference' was the highest. It can be seen that consumers choose the product
according to the color they prefer. It has been proved that general preference color affects
color selection of color products. Therefore, guidance comments can be provided on color
planning and marketing strategies using general preference colors in the process of selling color
products.
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