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Abstract

With the coming of the post epidemic era, consumers’ lifestyles have changed gradually, which
provides a great business opportunity for Korean instant noodles to further expand their global
market shares. China is not only a major importer of South Korean instant noodles, but also a
major overseas market for various Korean instant noodle brands. Themed on the discussion
about Korean and Chinese consumers preferences toward instant noodles packaging shapes,
this research adopts the method of empirical studying to carry out gquestionnaire surveys and
statistical analysis. The research results indicate that compared with Chinese consumers, most
Korean consumer shave significantly different preferences toward instant noodles packaging
shapes, which can be reflected in the following aspects:

First, based on the overall conditions of market investigations, Korean instant noodles are
mainly cup or bag-shaped while Chinese instant noodles are mainly cup, bag or bowl-shaped.

Secondly, from the perspective of overall differences among preferences toward the packaging
shapes of soup noodles, Korean consumers prefer the bag-shaped ones while Chinese consumer
prefer container types. From the point of overall preferences toward the packaging shape of
dry noodles with sauce, there are no significant differences between Chinese and Korean
consumer, whereas they all prefer the packaging of container types.

Thirdly, from the perspective of preferences toward different container type packaging, there
are significant differences between both countries, no matter for soup noodles or dry noodles
with sauce. It can be seen from the preference sequencing that Korean consumers like the
cup-shape noodles most while Chinese consumers most like the bowl-shape ones.
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