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Abstract

With the emergence of experience consumption, experience commercial spaces are gradually
becoming mainstream. Many companies are turning commercial spaces into diverse spaces that
can be easily accessed by consumers. For example, "the third space" such as cafes, libraries and
children's playrooms are integrated into the commercial experience spaces, making the
commercial space equipped with "the third space" character to achieve promotional and
publicity purposes. With the rapid development of new energy vehicles in China, various brands
of New Energy Vehicles Experience Halls have been set up, but not many of them have "the
third space".The aim of this paper is to investigate the impact of the characteristics of “the
third space” in a NEV Experience Hall on consumers' purchase intentions. Setting up "the third
space” in a NEV Experience Hall can increase the pleasure of the visitor's experience and can
increase their purchase intention. Taking the purpose of this study as a starting point, this
paper examines the current situation of "the third space” of the NEV Experience Hall in
Shanghai, China, and presents a statistical summary. At the same time, this paper selects China
Weilai (BR) NEV Experience Hall as the research object, and conducts a questionnaire survey
on 262 visitors who have visited the Experience Hall, and makes an empirical analysis with
SPSS21.0. The results of this study show that the characteristics of "the third space" in the
Vehicles Experience Hall will have a positive impact on visitors' pleasure mood, and pleasure
mood will have a positive impact on vehicle purchase intention. The research conclusion of this
paper can provide data and theoretical support for the space design of NEV Experience Hall in
China, so as to enhance visitors' experience pleasure, improve consumers' purchase intention,
and finally improve the sales volume and penetration rate of new energy vehicles.
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