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Abstract

In this work, we conducted a literature study to investigate the commonalities and differences
between existing user experience designs and data-informed designs and to summarize data
analytics and visual analytics used in the Data-Informed process. Among them, Google Analytics
and Beusable were selected as representative analysis tools to analyze their functions. We also
consider the need for process proposals utilizing Data-Informed. In order to understand the
practical Data-Informed design process, the data analysis tool utilization process and data
utilization process were investigated by working-level experts and the interviews were defined
as a total of 10 themes through Thematic analysis. Subsequently, the results of the
'Data-Informed Design Process Based on the Utilization of Data Analysis Tools' were proposed
through the derived themes, literature surveys and interviews. We conduct usability evaluations
on the results on a 5-point scale and 1:1 interview, and expect that the 'Data-Informed Design
Process based on the use of data analysis tools' developed during the Data-Informed design
process can be used as a role to propose new direction and will be developed and applied
effectively in practice through future research.
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