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Abstract

Recently, the encounter between advertising and art has become more frequent and bolder.
Marketing strategies for works of art are being introduced in the art world, and branding of
artists is being explicitly attempted. In the middle of this process is pop art. The popularity,
interest, and commerciality of the pop art parody not only has the artistic aesthetic that
traditional art respects, but also has an aesthetic taste that satisfies the general consumer.

Accordingly, through this study, parody of pop art is to study parody properties such as types
and characteristics of advertisement works, and to analyze the effect of parody advertisements
hidden behind them to suggest a developmental direction of marketing. In this study, by
reviewing literature research papers, the history and style characteristics of pop art were
collected, and research problems that were considered abstract were limited to a specific field
through literature research and specified. In addition, through domestic and foreign cases, case
analysis of paper advertisements, online advertisements, and video advertisements was
conducted, and the properties of parody advertisements borrowed from them were analyzed to
examine the advertisement effects.

The research results show that parody advertisements have the advantage that they can
increase consumers' interest and preference through familiarity with the material, the context
effect of existing works, and reflection of social and cultural directions. . It seems that the
parody of pop art can have a positive effect on advertising by showing the characteristics of
the advertising work.
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