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Abstract

The main topic of this study focused on the importance of communication for collaboration,
which is the core of the design thinking process. Communication with the digital generation
who grew up in the rapidly changing digital revolution is in conflict with the previous
generation, showing a sympathetic gap. To solve this problem, it is to identify the
characteristics of the digital population and understand the interaction of communication to
communicate more smoothly in collaboration. To this end, in-depth interviews were conducted
with Generations X, M, and Z, who are enjoying digital culture centered on Generation Z. The
results of the in-depth interview were derived as qualitative data using NVIVO12. In addition,
for the secondary analysis of qualitative data, the characteristics of the digital population
centered on Generation Z were defined into digital pioneer, creative producer, everyday
communicator, and information gatherer. The core of this study is that, based on the
qualitative data derived through in-depth interviews, the digital population studied what
keywords can communicate effectively in the design thinking process. In addition, by integrating
the keywords of communication derived through the digital population and the keyword of
communication required in the design thinking process, the relationship for communication with
the digital group was derived as a conceptual diagram.

This study is expected to be is meaningful that the concept of digital group does not simply
define the meaning of each generation based on digital, but that various generations where
digital culture is the main focus are defined and studied as a specific group. In addition, it is
worth research in that it can be used as basic data for design education of digital groups
based on the culture of digital populations in the future.
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