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Abstract

In the field of interior design, the object space that appears as a method of expression is
attempting to express more sensuous space. The purpose of the study is to present the
applicability of the concept of objects used as decorative and formative elements in art history
as design expressions when designing spaces by applying them to spaces. This study analyzed
the meaning and characteristics of objects in indoor design through Hans Hollein's commercial
space, and summarized the role of objects in his work. As a result, the object expression of
the interior design can organize material expression, morphological expression, and symbolic
expression into main themes, and visualization of space through objects is achieved. In interior
design, object expression is one of the design methodologies that has an important influence
on spatial composition, and it is expected that major issues revealed through Hans Hollein's
commercial space design cases will help establish the direction of design in the future.
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