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Abstract

Start-up is a process that requires solving various problems. Among them, developing a brand
is very professional and difficult. The purpose of this paper is to study brand concepts for ease
of understanding and to consider brand concept models that can be helpful to start-ups. To
this end, the concept, definition, hierarchy, and architecture of the brand were studied, and
three representative brand identity models were analyzed. The core of the brand delivered to
customers was divided into strategic elements and expression elements, and a brand concept
model that was easy for founders to understand was devised using a communication model
and derived into three strategic elements and three expression elements. The value of study
can find in that it changes the start-ups' brand perception. Through research, it is hoped that
the brand concept model will help start-ups plan their brands.
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