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Abstract

Due to the influence of COVID-19, the global economy is still dependent on the digital
economy and digital technology, and the rapid growth of digital marketing plays a key role in
the marketing track. Therefore, this study studied the relationship between consumers'
empathy, advertising favorability, and purchase intention for digital advertisements. The survey
period is 10 days from December 7 to December 17, 2022. Reliability analysis, exploratory
factor analysis, relationship analysis, and regression analysis were conducted using SPSS27.0.
The analysis results are as follows. First, functionality was found to have the greatest influence
on the emotional design of digital advertisements. At the same time, it was found that digital
media advertisements were the least intended for final purchase by consumers. Second, it was
found that the emotional design elements (visual elements, auditory elements, and functional
elements) of digital advertisements had a positive effect on empathy and advertisement
likeability. At the same time, visual elements in the emotional design of digital advertisements
seem to have affected consumer empathy and advertising favorability. Third, empathy and
advertising favorability were found to have a positive effect on consumers' purchase intention.
At the same time, the influence factor of empathy was found to be greater than the influence
factor of advertising favorability. Therefore, it is judged that empathy between consumers and
digital media advertisements is more helpful to consumers' product awareness and leads to
final purchase. According to the results of this study, the following conclusions can be drawn.
The perceptual design of digital advertisements should be delivered through three aspects:
vision, hearing, and function, and among them, the perceptual design of digital advertisements
should pay attention to the positive effects of the visual impact of advertisements. Digital
advertising should find resonance with consumers and strive to achieve the purpose of
promoting brands and promoting consumption by inducing emotional resonance of consumers
through advertisements.

Keyword
Digital advertising(CI2|& Z11), Emotional design(Zt4 CIZ[QN), Empathy(&2), Advertising affinity
(B3 SU%) |, Purchase intention(70H2] %)
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