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An Analysis of Creative Strategies and Expression Types
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Abstract

This study is a study on the expression of YouTube leaderboard advertisements, and the purpose of
this study is to analyze the messages and creative tendencies of advertisements with high views,
which are characteristics of YouTube leaderboards, to help them become reference materials in
production. The scope of the study investigated advertisements submitted to the top 10 leaderboards
from 2020 to 2022. The analysis method is also investigating through FCB Grid strategy.Second,
analyze messages through Taylor 6 division message strategy strategy strategy.Third, it was analyzed
through Raysky Creative strategies.According to the research results, FCB Grid strategy was the
highest in the sixth division message strategy, and the sensitivity of the sixth division message
strategy was the highest. Taylor 6 division message strategies according to FCB Grid strategy,
showed high information of high perspective.Rachel's creative strategies showed high emotional
perspective, and the brand image showed the highest in emotional perspective.The results of this
study will be based on expression strategy for producing YouTube video advertisement strategies.
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