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Abstract

This study is a creative strategy study of YouTube burmper advertisements, and the purpose of the study is to
analyze the advertising appeal method, message strategy, and creative strategy of burmper advertisements to help
them sene as reference materials for advertising production. The scope of the study investigated advertisements
uploaded to TVF, an advertising site, from 2020 to 2023. First, the analysis method is to investigate the degree
of involvement through the FCB Grid strategy. Second, message analysis through Taylor's six-part message
strategy. Third, it was analyzed through the Laskey creative strategy. According to the results of the study, the
F(B Grid strategy was the highest in the low-involverment rational area, and the information-oriented emergency
need area was the highest in the six-division message strategy. The Taylor 6-division message strategy according
to the F(B Grid strategy showed a high information perspective of lowsinvolvement. In the Laskey aeative
strategy, the information perspective wes high, and the general-information area was the highest from the
information perspective. It is hoped that the results of this study will serve as basic data for expression strategies
for burmper ad production.
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