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Abstract

The research focuses on the customer satisfaction for the packaging design of Luckin Coffee, a
leading coffee brand in China. By employing the Kano Model and sensitivity analysis, the study
conducts both quantitative and qualitative analysis on 407 valid responses collected from a
questionnaire survey, categorizing and sorting the data. The results indicate that the seven
attributes—economy, aesthetic shape, pattern and color, portability, cultural elements, customer
service phone number, and production date—have sensitivities greater than 70%, classifying
them as high-expectation or essential needs that should be prioritized. This study supplies
scientific data support for enterprises to implement brand strategies and marketing models,
helping brands maintain sustainable development in a competitive business environment.
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