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Abstract

Design is an important factor in the compact car market beyond economic feasibility and practicality,
especially headlights that determine the first impression of the vehice and greatly influence the brand
image. The purpose of this study is to analyze the effect of design formativeness applied to the headlights
of compact car brands on consumer satisfaction and word-of-mouth intention. To this end, case studies
and empirical studies were conducted on major domestic compact car models, and structural equation
model were used for the data collected through the survey. As a result of the study, it was found that
formative factors such as form, size, and space of compact car headlights had a positive effect on
consumer satisfaction, and this satisfaction led to positive word-of-mouth intentions of consumers. On the
other hand, the material factor had no significant effect. This result suggests that compact car
manufacturers should emphasize visual elements and move toward improving the consumer experience
when developing design strategies. In addition, it was confirmed that there is a need to strengthen
strategies to promote positive word-of-mouth by efficiently allocating design resources. In condlusion, in
order to secure competitiveness in the compact vehicle market, a strategic approach that considers design
originality and technical efficiency at the same time is needed, and it will be important to consider
customized marketing strategies that consider the characteristics and strengths of each vehicle.

Keyword
Compact Car(#z}), Headlight Design(sl=2t0|E CJZ}Ql), Design Formativeness(ClAtRl 234Y),
Consumer Satisfaction(2H|Zt BtE=ELE), Word of Mouth Intention(7+42Q|%)
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Z2AOI Jchofl Chet W72 Holsipon, HEX,
22[E(2020)0] H2[et 474 =S 2Ho| 251
Ch FHo== ERIOH Hat BHEES R2st2i= 2
20| H=2 OIS, Lacey et al.(2007)2] HE
20510 4710 2Yet=s FdsSIRICt

—Too=2

242 7t 37l]

[& 5] 2432
ltems Measurement
Fol « 0| of|=2|0[EQ] 22 2e|&o|Ct,
Fo2 + 0| Gl=2I0|E= AlZfHo=Z o] QUCt
Fo3 + 0] Gl=2I0EE HAME BHESICE
Mal | -0 3|=2I0|ES| S A Eeto|ct
Ma2 | -0 3|=2I0|ES| 242 B82{0|Ct
Ma3 | -0 5=2l0|EQ| FHd2 FAIZO|Tt




Sit | -0l BI=2i0lE0| Hige erolC, [& 6] &2l 2ok24 22t
Si2 - 0] 3=2f0|E9| FVt= ZohECH. ;
Si3 - 0| 5|ERI0|EL A|lZiHoz AL ltem Estimates CR AVE a
- » Fol 741
Sp1 | -0l SI=2I0IES] 22 l= 7I540| =|RACE :
Sp2 | - O] BISBOIEE 25 2IR\0f BRI FoZ J78 | BT 729 86l
Sp3 | -0l SI=2l0|E Bzl HALS HiBict e 810
- - Maf 746
CS1 | - 0| Zat 22hoo) HekHo= OISl Ma2 774 849 | 721 | 775
CS2 - B} B2HE0] Higl| O Z2t EH=0)| =St Ma3 745
CS3 | - 0| 22} =2=S | 0j28 Zolck, & s
. 0| Zat =2HiSo| AB0| DEESIC] , -
4 | B2 SRS el et Si2 821 852 | 705 | 710
WoM1 | 0] HicE 23202 0jop[ah ZHO|Ch si3 749
WoM2 |« 0| Zat BHES H=2{o=2 Ajfsh Z0|ct, Sp1 717
WoM3 | - 0| 23} HHES Zjolojjp| 2248t Zi0|ct, Sp2 812 786 | 742 | 803
Wol4 | - 0] 72} B3HE0] HWE B 20|, 503 815
csi 803
52 821
= T 871 | 803 | 816
43 el U BE cs4 836
£ oi7o| =S Y5 Siol A4S 7Pt 7t Wod||_853
S5t of0]| SSHe MOILHE Chioz MezAlS s T s | 87 | 738 | 809
LIRHSIACE. H22AF A HORRSOHPA A2 It Woli4 845
43 S 2235| MOsH S L£O|2 Hto A
22001 Hhell S=0] 2Fet = Ak SOIS BUH. 2 \=816.703, df=338, x/df=2.416, p=.000, GFI=858,
2o oo U oY S2 E5f 20241 7Y 3UHE NFI=845, CFI=839, RFI=852, IFi=902, TLI=.841,

1977|1792t & 25122 HRR|E iR,
SEO| S4etAHL 287t U= RIS 23] 22
£E Aelst 22985 2A0| EE31QICt. HR2R(et &
H A G322 ARRACl Zupt HelEl BE
oISt Zat 80| 0[0j2] 3ZS AAlGIReH, o
2O YEll= APV |YAICR 21GH5I0] Aoz AE2S
giitt S28t A2E SEst A24E =017| flst
CHEHOE HICHH 2AIS ZA|0] 2EsiReH, UL
HICHH hAlol EM40| T2t Bro| SAlkigs AlAlst
A= It 2 E=2 2PE 53 =2 oI
o, 20| ojst #2o| QEAEA 42 Ui
0| 50.2%(n=115), O}d0| 49.8%(n=114)=2 72
SYot gHPE LEI=S ZHSIRICE. LIO[CH= 20CH
7} 29.7%(n=68), 30CH7} 33.6%(n=77), 40Ci7t
22.3%(n=51), 50CH O|AIO| 14.4%(n=33)2| HIE2
Lto[cHol| @2 Atzot 2| QU

SN
SIUCH 2H2H0| HeT= ¥/df=2.416, GFI=.858,
NFI=.845, CFI=839, RFI=.852, IFl=.902, TLI=.841,
RMSEA=0662 2E 7|22|2 £Z5IQC}.
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RMSEA=.066

2= BEERIEEAT, JHELRI=(CR), 32
B 2Oo= 2% 7 OeR VIEE S5UeH
(741~853, .786~.857, .710~.861), Bd&izE
(AVE)2 .5 0]0] £38&(0] HHH2=2 UFEIFFO
HSE A= WHACK 705~.803).

ChEee, JezMs Sall HEEgdS B0t

SIUC. BoEMEE oot 2t B H2A Al

o AlgE Hluet 21, BoEtFE9| 40| g2kt

A Aol AsZES =A HERE T87HE  Afole]
TEEIGE0| &EE A= HSEUK 272~718).

[& 7] AR 20

1 2 3 4 5 6
Fo 829 | 456 | 381 | 272 | 532 | .559
Ma 208 | .821 | 530 | 562 | .345 | .39%
Si 145 | 281 | 805 | 414 | 288 | 642
Sp 074 | 316 | 171 | 842 | 442 | 718
cs 283 | 119 | 083 | .195 | 903 | .614
WoM | 312 | 157 | 412 | 515 | 377 | .838




45 I 4F
GTKEe| HBE flol AMOS 2402 &85
TRUEMRHS MO, 2ARYe Halke
SAHCR 7RIS RISl 4% £ECZ 2L
ACHx’/df=2.625, GFI=.827, NFI=814, CFI=821,
RFI=.849, IFI=.825, TLI=.833, RMSEA=.071).
3L=1

2zt BEO| S|=2I0|E0)| HEE
SEfO| @4Vt AHIR} REEEO)| O]
H1IO2 SAMSZ [elst Zulof

| SI5IUCHt=4.446, p<.001). T
MO g4 & AR AHZ} OEEC0)| K9
B0Iz|z| Qo H1@E 7|2 |UCH=-702,
4= AHZ} OEEE0)| Fofst Ayt
= EAZ|IO0H(t=11.408, p<.001), &
AHR} BEEE0| AR Rolsi0] HT
@= AHHZ|RCHE=7.151, p<.001). H2Qt 224510]
B2t BRHE0| o|=210|E0]| HEE CRRl 2¥M F
SERE =0l Djx|= PR SAKSZE F2l6t0]
H2D= AEIE|UCHE=9.458, p<.01). ARL| 247t
THe|=0] Dzle Fok A= RlsR| 20t H2@=
7|2 Ao (t=-883, p).05), F7|9| 2= T
S0l Yok Oxl= A2 LIEHt H2@= AHHZIRICH
(t=10.159, p<.01). &8t STt A4 FHO| =0
FES 0|22 Rot= A2z 2RO H2@= 7124s]

UACHt=-967, py.05). ORR[AC=2, F2p EAME=0] 5

¢

E2I0|E0]| H8E TRl 2YYo= QIst AH(Rf O
SOt Q=0 Ojx= G2 Folst I HAE
Sg3I0]| W2t H3S AEHEIACHE=14.001, p<.001).
[ 8] 271 =Ey 20
H Path SE t p Result
H1®| Fo — CS 093 | 4446 | 000 | =HEd
H1®| Ma —CS | -.089 | -702 | 317 7|2t
H1®| Si— CS 513 | 11.408 | .000 | =HEd
H1®| Sp — CS 245 | 7151 | 000 | =zHEH
H2®| Fo — WoM | 404 | 9.458 | .001 ZEH
H2@| Ma — WoM | -.131 -.883 | 282 7|2t
H2®| Si — WoM | 476 | 10.159 | .003 | =fEH
H2®| Sp — WoM | -157 | -967 | 199 | 7|Z
H3 | BS — WoM | 690 | 14.001 | .000 | =HeH

X¥=1029, df=392, x*/df=2.625, p=.000, GFI=827,
NFI=.814, CFI=.821, RF=.849, IF=.825, TLI=.833,
RMSEA=.071
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