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Abstract

Regulatory policies to lower smoking rates are being strengthened worldwide, and the Republic
of Korea has also made it mandatory to insert health warning pictures in cigarette packages
since 2016. These negative visual expressions are expected to directly communicate health risks
to consumers and induce changes in attitudes toward smoking. As a result of the study, the
the warning picture and contrast of color of the cigarette package caused strong reluctance to
consumers, affecting changes in consumer attitudes, and in particular, the image acted as a
factor that greatly reduced the consumer's purchase intention. In addition, it was found that
short and clear warning sentence have the effect of raising consumer awareness and
suppressing purchase intention. Consumer attitudes directly affected purchase intentions, and
negative visual expressions formed consumers' negative attitudes and tended to lower purchase
intentions through this. These findings empirically demonstrate that cigarette package design
has a substantial impact on consumer behavior, suggesting the need for more -effective
smoking cessation policies and visual warning strategies. Based on this study, it is expected that
various developmental studies can provide practical implications for the establishment of public
health policies and regulatory strategies.
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1.0 O|Me2 BE 20| Z2ZLUC} FAHRALHHA
(VE)2 73.208%= S0 A4 201o HFo| 2
0P Qi Zio= HolEiion), H2INg it X
29I 3=H} YNg)= 717~8582 25 7 OfAel
ZUE Ho|n 243=0| LziME SRlsINCt.
[ 6] B 201y
ltem FL C EV VE (1}
[1 829 812
12 806 177 3.105 | 17.745 | .858
13 J41 726
cl 818 .803
Q 752 729 3.08 | 13.883 | .819
a3 .803 785
T1 712 708
T2 /34 741 2471 12.482 717
13 810 739
L1 717 703
12 671 .650 2.303 | 12.008 | .803
L3 715 724
i AR
CA3 | 674 649 2.040 9.319 782
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PI; ,808 7%3
P! 75 7
P13 756 636 1.748 7.771 746
Pl4 713 /07
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Bartlett] &M 27 : ¥=1571.618(df=102), p<.000
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1 2 3 4 5 6
| 1
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Pl | .568%* | 532%% | 430%*|.296%* | 464**| 1
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