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Abstract

The fashion industry faces sustainability challenges due to complex global supply chains and
environmental and social issues, making sustainable management essential. B-Corp certification
has emerged as a key tool for fashion and textile companies to demonstrate their commitment
to these values and enhance competitiveness by ensuring ethical production and transparency.
This study analyzes the community development strategies of B-Corp-certified companies,
highlighting key Impact Business Models such as supply chain poverty alleviation, local economic
development and design to give. Findings suggest that Korean fashion companies can leverage
B-Corp certification to build sustainable models and strengthen global competitiveness.
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www.nicecorporation.jp/en/
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www.eu.maisoncashmere.com

40) State of Escape, (2025.2.16.)
www.stateofescape.com
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