ISSINWINLEE VA KIDRS Korea Institute of Design Research Society

&3 365, 2025. Vol.10, No.3

S ZM] AH[RIe] 4 FZ2| 28 CIAIRL A1Z4E Jkz]et
LS Aol et a4

ol

A Study on the Perceived Value and Behavior of Chinese Generation
Z Consumers Toward Emotional Design in Silver Jewelry

= 2 2 : 2 & (Chen, Hui)

SolcHstn ClRIz s

& & A A ¢ 0aE (Ma, Xiao Peng) SOlchist CRpIZ S SRt SArIY

o A2 0 O] (Lee, Sung Won) Zo|cHstm C|RPRIR

el
ol
B
El
>

= T
ascada@deu.ac.kr
https://doi.org/10.46248/kidrs.2025.3.744
&Y 2025, 08. 16. / MARIZEY 2025. 08. 29. / AMEHEY 2025. 09. 08. / HZHY 2025. 09. 30.



Abstract

As Generation Z increasingly emerges as the main consumer group for silver jewelry in China,
their consumption behavior demonstrates both emotion-driven and identity-oriented
characteristics. This shift not only raises new issues for research on design and consumer
behavior but also provides important opportunities for the development of silver jewelry brands.
Accordingly, the present study aims to elucidate the emotion- and design-driven mechanisms
underlying silver jewelry consumption among Chinese Generation Z consumers. Based on 500
valid survey responses, a structural equation model (SEM) was constructed, incorporating
perceived value (PV), emotional design features (EDF), visual symbolic value (VSV), and cultural
identity (Cl), with emotional attachment (EA) and purchase intention (Pl) specified as outcome
variables. The analysis revealed that PV, EDF, and VSV all exert significant positive effects on
EA, and that EA fully mediates the relationship between design perception and Pl. In contrast,
the moderating effect of Cl was not statistically significant, whereas Generation Z characteristics
(ZG) were found to have a direct influence on Pl. In sum, this study, grounded in the
cognition-affect-behavior framework, identifies the emotion-driven mechanisms of silver jewelry
consumption among Generation Z in China, and provides both theoretical and practical
implications for brands in developing design and marketing strategies based on symbolic value
and cultural resonance.
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