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Abstract

This study examines a local brand design strategy that integrates regional identity with brand
identity. While many small commercial spaces in Korea prioritize aesthetic and functional design,
cases that combine place identity and emotional experiencAe are limited. Through a literature
review, the study identifies three core design principles for local brand fagade design:
context-based design, emotional material language, and community narrative. These principles
were applied to a facade proposal for a wine pub in Gwangalli Busan, informed by local
context analysis. An online survey assessed brand memorability, perceived regionality, emotional
affinity, and visit intention. Results show that integrating regional and brand identity
significantly increases emotional affinity, which positively affects visit intention. Regionality and
memorability influenced outcomes indirectly through emotional experience. The study suggests
that emotional experience is a key link between place identity and brand philosophy, offering a
direction for local brand facade design.
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