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Abstract

The digital consumption environment provides services to consumers through digital kiosks to
provide efficient and convenient services to customers in various industries such as retail,
restaurant, and public services. However, in order to provide satisfactory services to customers
in providing digital kiosk services used in various stores, a study was conducted on how to
apply designs that can recognize information. Based on theoretical considerations, the digital
kiosk types were classified into retail, food & beverage, and information provision types, and
information and design factors for improving customer satisfaction were derived as ease of
understanding, visualization, screen structure, and aesthetics. Based on the derived factors, the
purpose is to identify digital kiosk stores by type, identify the preferences of factors that
improve customer satisfaction, and present information elements and designs. This is expected
to improve usability by identifying important factors of information and design in providing
information according to the characteristics of each type of store that provides digital kiosks,
and providing services that can satisfy customers through efficient digital kiosks.
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