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Abstract

This study investigates the cognitive effects and case types of paradoxical images in paradox
advertising. Paradoxical advertising intentionally presents visual or semantic expressions that
contradict ordinary perception, thereby inducing cognitive dissonance and eliciting deeper
cognitive engagement. Methodologically, the study analyzes the meaning-construction process
within advertising images and examines how paradoxical expressions influence attention,
interpretation, and cognitive processing. The theoretical framework defines paradox and
identifies the visual, semantic, and symbolic features of paradoxical images, integrating
Barthes's tripartite image structure with the semiotic square and cognitive dissonance theory
to construct an analytical model. The results show that paradoxical images enhance attention
and cognitive elaboration through structural conflict and meaning re-encoding. These findings
offer a theoretical perspective on the symbolic and reverse-directional meaning structures that
operate within advertising communication.
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