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Abstract

Cities have formed their respective images over a long time. The image of the city leads to the
brand of the city, and the brand is striving to deliver more sustainable and positive power. In
order to increase the competitiveness of the city, the use of the city brand image is increasing,
and it is being promoted by various methods. This study analyzes the image field with high
transmission efficiency among various delivery methods, and for this purpose, representative
images of 10 cities were analyzed, and the relationship with meaning was analyzed. As a result
of the main analysis, it was possible to confirm the difference in promotional videos between
top-tier cities and non-top-tier cities in the city brand index, and there were differences
between cities in the number of views. In other words, in the case of cities with high-ranking
city brand index, the communication of meaning through promotional videos was not active,
and it was confirmed that meaning keywords, story composition, and video production were
relatively well revealed in the video of cities with high number of views, and through these
points, it is judged that it is necessary to have an opportunity to pay attention to the
correlation of the city brand image for the promotional video.
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