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Abstract

This study explores how the regional experiences of a "lifestyle population” influence online
stigma response behaviors from an experience service design perspective. Using Yangyang's
surfing culture as a case study, a survey was conducted with 34 participants to analyze how
place attachment and social identity mediate the transformation of regional experiences into
community defense behaviors. Online stigma was classified into four types, revealing selective
responses: opposition to future negativity and surfing depreciation reached 91.2%, while
opposition to economic stigma was significantly lower at 47.1%. Mid-term experiencers (1-3
years) showed the lowest opposition rate at 55.6%, indicating a specific vulnerability in the
identity formation process. Emotional analysis revealed a dual structure: "sadness" dominated
responses toward Yangyang (58.8%), while "surprise” (29.4%) and "anger" (26.5%) prevailed
toward online discourse. Notably, those who felt "sadness" toward online discourse showed the
highest defense behavior rate (66.7%), suggesting grief-based attachment serves as a stronger
motivator than anger. However, only 32.4% engaged in actual online defense behaviors. This
study demonstrates that regional cultural services build identity-based community resilience
through accumulated user experiences and offers practical guidelines for experience design
strategies.
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