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Abstract

This study explores how generative artificial intelligence (Generative Al) is integrated into the
brand identity (Bl) development process and how the role of human designers is evolving from
a practitioner-centered perspective. In-depth interviews with five practitioners experienced in
Al-based branding were analyzed using grounded theory through open and axial coding. The
findings indicate that efficiency demands in the early stages of design drive Al adoption, while
maintaining brand distinctiveness and managing commercial risk function as key contextual
conditions shaping its use. The study further identifies a cyclical cognitive structure in which
Al-driven exploration and designers analytical judgment interact, and proposes a brand identity
development process model suited to the generative Al era.

Keyword
Generative Al(MAS 2122|5), Brand(E2HE), Brand Identity(E2HE OO|GIE|E]), Q1ZFAI A (Huamn-Al
Collaboration), IH2{Ct! 23 (Paradigm Model)
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