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Abstract

How do contemporary reinterpretations of traditional mythic figures generate aesthetic
responses in animation audiences? Despite the commercial success of myth-based Chinese
animations like the Nezha series, the psychological mechanisms through which symbolic
reconstruction design shapes aesthetic liking remain insufficiently clarified. This study integrates
the SOR and PIA (pleasure-interest) models and empirically tests the framework via structural
equation modeling (SEM) on 416 valid responses. Three design dimensions—modern technology,
symbol fusion, and modern values—form a sequential causal chain that progressively activates
audience cognition. These dimensions shape aesthetic liking through two psychological routes:
modern technology primarily elicits immediate pleasure, symbol fusion activates both pleasure
and interest, and modern values foster deeper reflective interest. Both routes exhibit significant
mediating effects. The findings clarify the aesthetic mechanisms of symbolic reconstruction and
offer practical guidance for culturally situated animation character design.
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