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Abstract

Amid the rapid growth of the digital travel market, Ul design of the airline ticket reservation
platform is emerging as a strategic factor that determines the platform's first impression,
residence time, and switching rate for users. This study analyzed the effect of visual and
functional elements of Ul design on brand trust and switching behavior in a airline ticket
reservation platform. Through the case analysis of Agoda, Skyscanner, and Trip.com, it was
confirmed that brand positioning can be strengthened according to changes in visual factors in
the airline reservation platform Ul design, and functionality and emotional differentiation can be
promoted in the platform development process. As a result of empirical research, the
readability, aesthetics, interactionability, and informativity of the airline ticket reservation
platform Ul design had a positive effect on brand trust, but the efficiency did not have a
significant effect. On the other hand, readability, interactionability, and informativity had a
positive effect on the switching behavior, but no significant effect relationship between
aesthetics and efficiency was confirmed. In addition, it was confirmed that the brand trust
according to the Ul design of the airline reservation platform had a statistically significant effect
on the switching behavior. In the end, it is possible to suggest a strategy to secure functional
efficiency through the structure of Ul design on the platform and to promote brand
differentiation through visual changes.
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