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Abstract

This study examines how perceived localization of K-beauty Amazon detail-page design relates to the
purchase intention of Korean consumers residing in the United States, and the psychological pathway
underlying this relationship. A six-dimension framework—information architecture, layout, imagery style,
typography, message tone, and trust cues—was constructed to describe detail-page design, and an
actual U.S.-localized detail page of a new K-beauty brand was described with this framework and
presented as the stimulus. A survey of 243 Korean consumers measured perceived localization, perceived
cultural fit, purchase intention, and Korean Wave familiarity. Confirmatory factor analysis supported the
four-factor measurement model. Perceived localization was positively associated with purchase intention,
and this association was partially mediated by perceived cultural fit. In the moderated mediation model,
Korean Wave familiarity moderated only the direct path and not the mediated path: the conditional
direct effect was non-significant at low familiarity and significant at high familiarity. Contrary to the
hypothesis, this moderation was positive, and it is treated as an exploratory, hypothesis-generating
finding. Because the study used a single stimulus without a comparison group and relied on
cross-sectional self-report data, the estimates are interpreted as upper-bound structural associations at
the level of consumer perception rather than as verified effects of localization design.
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