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Abstract

As urban fashion spaces have transformed from commercially concentrated areas into sites of
cultural production, visibility has emerged as a key perspective for understanding contemporary
fashion clusters. This study explores how visibility is triggered and how consumers engage with
it in urban fashion clusters through a comparative analysis of space, display, and consumer
behavior. Field observations were conducted at six stores operated by the same three brands in
Seongsu and Hongdae, two major fashion hubs in Seoul, with one 15-minute observation per
store, totaling 90 minutes. The findings indicate that the triggering of fashion visibility and
consumer engagement are associated with the interaction of spatial organization, display
strategies, and consumer behavior. Seongsu exhibited a pattern closer to an experience-driven
pathway centered on spatial experience and photographing behavior, whereas Hongdae
exhibited a pattern closer to a product-exploration-driven pathway centered on product
exposure and extended dwell time. Based on these findings, this study proposes an exploratory
model that identifies visibility triggering and engagement as observable stages, while treating
circulation and consolidation as theoretical extensions requiring further empirical validation.
Furthermore, it presents a design research perspective for understanding the cultural production
mechanisms emerging from the relationship among space, display, and consumer behavior in
contemporary urban fashion spaces. However, the findings have limited generalizability because
they are based on a single observation at a small number of stores.
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