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Abstract

This study analyzes the visual rhetorical structure and plastic expressive characteristics of
advertising images produced via text-to-image diffusion models. The convergence of large
language models and diffusion models has shifted visual representation to prompt- and
latent-space-mediated generation. Utilizing McQuarrie and Mick's visual rhetorical framework
comprising four operations—Repetition, Reversal, Substitution, and Destabilization—this study
semiotically investigates seven static advertisements from three campaigns (Kraft Heinz, EL
SALAR, and LG U+) archived on Ads of the World. The findings elucidate three vital creative
plastic mechanisms: First, 'Visual Substitution Linking Prompts to Brand Signifiers,' where generic
noun prompts generate brand-specific form constancy through latent vectors. Second, 'Reversed
Appropriation of Algorithmic Glitches,' which embraces image distortions to establish an ironic
binary opposition between artificiality and natural purity. Third, 'Spatialization of Abstract
Technology through Repetition and Dépaysement,' which visualizes invisible network
infrastructure into surreal multidimensional spaces. This study repositions Generative Al as an
active generative rhetorical medium rather than a mere automation tool, providing actionable
visual design strategies.
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