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Abstract

This study examined the relationship between Al shopping assistant interaction design and
consumer decision-making using Taobao Qwen. Data from 597 users and 1,194 task-screen
images were analyzed through participant-level coding of six interaction characteristics (F1-F6),
PLS-SEM, and additional path analysis. Advice quality was positively related to perceived
diagnosticity and negatively related to cognitive effort, while perceived transparency was
positively related to perceived control. F1-F6 were also significantly associated with their
corresponding perceptual constructs. The findings highlight requirement-attribute matching,
structured comparison, visible recommendation evidence, user modification, and final judgment
support as key design directions.
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